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MARKETS AND MARKET PLACES

Markets as a focus for local distinctiveness, good fresh food, social vibrancy and commercial diversity are called for today in a new 24 page free pamphlet by Common Ground. (1)

Common Ground’s Manifesto for Markets
Markets should be:

*    True to their place, adding to its local distinctiveness.

· At the heart of a town’s cultural and commercial life.

· Maintained as flexible spaces useable for town gatherings.

· The focus of town regeneration and tourism.

· Encouraging direct selling.

· Providing an outlet for products and souvenirs of all kinds from the surrounding area, linking countryside with town.

· Providing fresh, affordable, wholesome food with traceable provenance from as local as possible, reducing food miles, supporting local jobs.

· Providing a means of selling for local farmers, market gardeners and small producers with a surplus.

· Provoking market gardens/smallholdings in a town’s hinterland through local authority market policy and provision.

· Making use of market halls – fine and successful buildings in function and design.

· Conserved- the shapes, buildings and ghosts of a market and its artefacts (such as cattle troughs) are important cultural memories.

· Celebrated for the urbanity and their continuing contribution to town and country life.

· Dynamic – reflecting the comings and goings of new communities and the things they buy. 

Markets represent our oldest and most successful form of exchange. They were the starting points for many towns and the shapes of our streets reveal where markets took place. Many markets have stood in exactly the same spot for hundreds of years.

Sue Clifford says, “markets link town and country. The best owe their personality to what is produced on their doorstep – such as peppery watercress from the Hampshire chalk streams, fine Cheddar cheese from around Wincanton in Somerset, succulent cobnuts from the ragstone around Igtham, Kent, crabs along the Norfolk coast.”

Yet the market place and street market are under siege. Many have suffered years of municipal neglect, more are threatened by development and car parking schemes. Some traditional markets have become the repository of cheap goods and food sourced from anywhere, sold by peripatetic retailers. The connection with locality and a town’s hinterland has been lost.

(
On the positive side, some local authorities are upgrading markets as part of wider regeneration schemes. And Farmers’ Markets and (WI) Country Markets are bringing locally grown produce back to our high streets.

The pamphlet gives a brief history and development of markets and market places, market halls, markets today, and offers examples of campaigns to revivify markets, ideas for celebrating and keeping markets locally distinctive as well as vibrant.

Our manifesto outlines what we think markets could and should be doing.  We want to see the revival of markets as the impetus for a revolution in fruit and vegetable production from the land surrounding our villages, towns and cities. We desperately need to reverse the downward trend – UK acreage of fruit and vegetables fell by 31% between 1987 and 2004.

The pamphlet is available from Common Ground with a sae and 37p stamp. A group of market case studies, to encourage those already trying to hold onto and enhance their markets, are online at www.england-in-particular.info.  The pamphlet can be viewed as a pdf on the website after May 3rd.

More information from: Sue Clifford 01747 850820.

Notes:

(1) Common Ground, the arts and environment charity, promotes the value and importance of the local: our ordinary cultural heritage, popular history, everyday buildings and commonplace nature. We campaign for local distinctiveness – the richness of differences between places, which reflect meaning back to us through the particular accumulations of story upon history upon natural history. Common Ground, Gold Hill House, 21 High Street, Shaftesbury Dorset SP7 8JE.

(2) Producing the Goods champions sustainable production and consumption that reinforces local distinctiveness.

.

(3) Our book, ‘England in Particular: a celebration of the commonplace, the local, the vernacular and the distinctive’ is published on 22 May by Hodder & Stoughton.

Common Ground is very grateful for the support of Defra EAF, the John Ellerman Foundation, the Garfield Weston Foundation, the Headley Trust, the Tedworth Charitable Trust and others. 
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