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Souvenirs in Particular

Common Ground’s Manifesto for Souvenirs

Souvenirs should be:

· true to their place, full of meaning, reinforcing identity

· locally derived, unique to the locale

· produced nearby

· making use of and building on the natural and cultural assets of the place

· made from local renewable materials

· ambassadors for their place, able to carry their story with them

· authentic and of good quality

· offer good value, be ethically derived and fairly traded

· of benefit to local makers and the broader tourist industry as well as retailers

· clearly labelled with sources of material, name of designer, maker and place of production, feeding back into local culture

· capable of reuse, recycling and simply packaged

· examplars of sustainability
Following the success of England in Particular: a celebration of the commonplace, the local, the vernacular and the distinctive Common Ground (1) today publishes a 24 page pamphlet arguing for locally distinctive souvenirs. Souvenirs in Particular (2) is a call for action to designers, makers, educational, cultural, heritage and tourism agencies and tourists too, to create a new climate of expectation for the things we take home from places we have visited (3).

Souvenirs are mementoes of places, to evoke memories or to show you were really there. They should be unique to place yet more often than not it is impossible to find anything that is locally distinctive, let alone well designed. Souvenirs should be proud ambassadors of the place. But most of our souvenirs are selling us short.  

Go to the Museum of London or any gift shop and you will find small red metal and plastic models of telephone boxes, double-decker buses, letter-boxes – made in China. This experience is revisited, with different icons (or even the same ones), in other cities and villages.  But environmental impacts (souvenir miles, resource over-use, abuse of nature) and cultural robbery are bleaching the meaning from places; they have made us think that the time is right to ask those who make, sell and buy souvenirs to re-evaluate their role, function and power. 

At their best, souvenirs positively reflect place. They should be of economic benefit to local designers, makers, manufacturers and have come from sources that feedback positively into the culture and local ecology, instead of leaving a trail of devastation in far away places. In other words they should help the people of village, town or city, should help nature or at least keep the impact of their exploitation under our noses. 

Sue Clifford says “ You know how it is… you search for something to give as a present from a place you have enjoyed visiting and there is nothing locally typical on sale. A box of fudge from afar with a local postcard on the front isn’t good enough. If we are travelling then the souvenir’s only journey should be back home with us. Surely real souvenirs are not beyond our imagination and they need not be beyond our pocket.

For positive examples think of the model lighthouses made from turned serpentine marble from the Lizard peninsula in Cornwall; pottery such as that from Powder Mills Pottery on Dartmoor, made by Joss Hibbs from local clays; Carshalton Lavender Oil, grown on old south London allotments where it historically grew; willow baskets from the Somerset Levels; seasonal and place-based foods such as cheeses (Charles Martell’s Single and Double Gloucester is made from milk produced by Old Gloucester cattle in the Severn Vale), and beers  (Southdown Harvest Ale by Harveys of Lewes who identify strongly with their place and its festive and seasonal round; Adnams Explorer from Southwold where the brewery is riveted into the place)”.

Common Ground is seeking good examples and those that have nothing to do with the place, save for supporting the retailer. Please send photographs of good and bad examples (along with their stories and details) to souvenirs@commonground.org.uk so that we can feature them on our website: england-in-particular.info

For further information, please contact Sue Clifford on 01747 850820 or sue.clifford@commonground.org.uk

MORE>>>>

NOTES

1) Common Ground and England in Particular 
Common Ground promotes the value and importance of the local: our ordinary cultural heritage. Popular history, everyday buildings and commonplace nature. We campaign for local distinctiveness – the richness of difference between places that reflects meaning back to us through the particular accumulations of story upon history upon natural history.

Publications include England in Particular: a celebration of the commonplace, the local, the vernacular and the distinctive. Hodder & Stoughton 2006. And a new book due in October 2007 -  The Apple Source Book: particular uses for diverse apples again to be published by Hodder & Stoughton. 

See:       www.commonground.org.uk and www.england-in-particular.info

Common Ground, Gold Hill House, 21 High Street, Shaftesbury, Dorset SP7 8JE. 
2) Souvenirs in Particular is part of a series of pamphlets called Producing the Goods, championing sustainable production and consumption. PtG 1 is about food, PtG is about markets and market places. PtG 3 is about souvenirs.

Please send a .40p stamped sae for each single named copies. For multiple copies, please contact Kate O’Farrell : kate.ofarrell@commonground.org.uk

The pamphlet has been designed by David Cecil Holmes and Toby Holmes with illustrations by Christopher Wormell (cover), Ivan Allen, David Atkinson, John Hinchcliffe, David Cecil Holmes, Mary Roberts-Hogan, Donald McGill, Selsey Parish Mapping Project.

Leana Pooley has complemented the research for this project. Copies of her 42 page report are available at £12 include p&p from Common Ground.

Common Ground’s campaign for locally distinctive and sustainable souvenirs aims:
to challenge practice to give positive feedback into locality,  its culture and nature as well as its economy

to create a new climate of expectation from souvenirs 

to show what is achievable by using good examples 

to challenge makers/designers to produce souvenirs that reflect and come from specific places

to challenge tourism chiefs from town to region to facilitate the sale of locally distinctive and sustainably produced souvenirs

Common Ground is grateful for funding from Defra EAF, Cobb Charity, The Headley Trust, The Tedworth Trust, Tourism South East and others.
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